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What's new in 2015
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on computers on tablets &
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() +5.3 MILLION

Highest number of additional viewers in the U.K.

@ 3h03 ) Time-shifted viewing by genre
Worlwide average viewing time
‘over 89 countries September 2015 (UK, USA, Netherlands, France)
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. streams of TV programs in Sweden
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450+ channels

Fiction - Entertainment - Factual

3 genres

10,000 programs
peryear

40+ territories

Europe - North America - Asia - Pacific -
Middle East - Africa
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Latest él tforms  ¥) | Countries ¥ | Types O
W)&%{ o2 o
1 7
o~¢¢
JOANNA LUMLEY'S POLICE INTERCEPTORS BING YU HUO DE QING DAINIQU CHIFENG (84
TRANS.SIBERIAN UNLEASHED CHUN G5 XIVEH) FIER)
ADVENTURE United Kingdom - Channel

Singapare - Cha
12 ul 2015

GRANTCHESTER EL GRAN BARTENDER
France CE3 Av;emna-me-e
2Ju12015 2Ju1 2015

THE 2000'S: A NEW
REALITY
United Stat

SUPERMARKEDETS
HEMMELIGHEDER
Denmark - DR2

MISSION PLUTO
ted King

LARS MONSEN PA
VILLOVAGAR

DIE KLEINGARTNER

ECHTZEIT

- Natio

INSPECOR MATHIAS
MORD IN WALES
Germany - ARD Das Erste
12 Jul 2015

MARVEL'S AGENT
CARTER
United Kingdom - FOX
12Jul 2015

COMING SOON

ARQUEIRO
Series

- CAMBIAME PREMIUM
Soa
CUBAN CHROME
BLIEN oocumentary
United States Cable / Discovery
Channel

i ) | RIGHT ON THE MONEY: LIVE
\ Magazine

United Kingdom / B8C One

ROOKIES
% gy

United Kingdom / 1TV

Now comingto N 9T a

l Ivory Coast

P

Kenya

. Nigeria

For more information contact
e-nota@eurodatatv.com
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> Add to playlist

W7 L1 - Tandem Wapan) My Account Logout

SEARCH LATESTPROGRAMS VIP PREVIEW BUZZ PLAYLIST

CHANPON TABETAKA -5 AT AEATo

» Add to New Playlist save results as W “)ﬂ

CONCEPT

The drama is based on the auto-biography written by singer /song writer Masashi Sada, starring actol
Masaki Suda. Itis about the rise of the folk duo Grape, which Sada formed

PROGRAM DETAILS

Quick Search Q

Advanced Search

Japan
NHK1

BROADCAST DETAILS

Platform ™ ORIGINAL
FORMAT
Channel NHK1

Typical Duration 45

Frequency

Weekly

Time Slot

22:00

PREMIERE DETAILS
Day Date
Saturday 30 May 2015 23:00:00

AUDIENCE RESULTS

[+ 1 o [ ou ]

Plafiere audience 27 103

Avg audience (4eps) 19 62

Latenight Channels
Share

108

Pram an @

@ Higher than the slot performances © Equivalent to the slot

Local title CHANPON TABETAKA - 5o AlFA BTN
Original Title CHANPON TABETAKA

Format Title CHANPON TABETAKA

Translated Title HAVE YOU EATEN THE CHANPON?

@ Lower than the slot performances @ Without value

Genre [ Type

Fiction / Series.

Program Page

s

ENVIRONMENT

This program is led in by the magazine "Masakal Toukou DO Ga" and

led out by the magazine "NHK Premap”. It competes with the magazine
"SWITCH Interview” on NHK2, the variety show "Arashi Ni Shiyagare”

on NTV, the magazine “Newscaster" on TBS, the variety show "ENGE|

Grand Slam™ on Fuji TV, the drama “Jiken 16" on TV Asahi, the

magazine "Bi No Kyojin"on TV Tokyo and the drama series "Yume Wo
Ataeru” on WOWOW.

Keywords biography - music - relationships
Producers Hitoshi Manabe, Takayuki Yaguchi
Director Kazuhiko Shimizu

Produced In Japan

Production companies NHK Enterprise

Distributors NHK

Source:

Cast Masaki Suda, Kanata Hongo, Shotaro Mamiya, Yuki lzumisawa, Aci Morikawa
Kosuke Toyohara, Kenji Anan, Yoshinori Okada, Naomi Nishida, Kenichi Endo
Atsushi Yamanishi, Mami Kumagai, Yuko Nakamura
Episodes ]
Developed in Japan
DESCRIPTION

Eurodata TV Worldwide / Video Research

In early 1965, a child violinist who was expected to be a prodigy, came up to Tokyoe from Nagasaki and
lived in lodgings. In the 1870s, the violinist (Suda Masaki) faced a setback during the uproar over the US-
Japan security treaty. Even so, he did not eutoff music. By the time he realised it, he had started singing
as Grape. This is a story centred around his high school and university days surrounded by difierent
people including friends, teachers as well as older men at his part-time job.
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Advanced search
LATEST RESULTS

Results found for:
29 Jun 2015 /13 Jul 2015

Choose your countries and genres:

Platforms:
Countries/Broadcasters [All V] (> viewmre
Genres [ v] (_» viewmore
previous | since two weeks | next Type

List View Thumbs View |

Page 10f22 1|2 | |t B U8 21

Results per page | 12 | |24

NEW ON THE AIR

THE HAPPENINGS WHAT'S THE RIGHT DIET FOR YOU?
Netherlands Australia
13Jul 2015 13Jul 2015

RIGHT ON THE MONEY: LIVE
United Kingdom
13Jul 2015

CUBAN CHROME
United States Cable
13Jul 2015

Excelcu =z ~Matiarss

] South Afica

) Page 1 of 61

61| next Results per page | 10 | | 20 | | 50 | |100

save results as

Channel

TimeSiot Rat%

Sh% AvgRat% Avg Sh% Broadcasts

ZBONDIWE

Paw Paw Films et Series
THEINITIATE

Griginal Format  Primetime a1 28 49 72 4 ] ]

summary: The series deals with the underworld of gangsterism and crime. Set in Soweto, the series depicts the rivalry war between The Vutha Boys and The Mambas

[ soutn Africa

THE BEST YEARS Blucprint Etertanment SABC 1 Seres Finshed Program  Primetime 0 e ©
Summary: The show revolves around Samantha Best, who receives a scholarship to attend Charles University, an Ivy League school, despite bouncing between foster homes for ten years.
NB Media and coess
SounAfca  CODEGREEN a1 Magazie  Orignal Format 26 11 28 1 s
g Productions . N Primetime . .
Summary: Code Green is a youth based, edutainment television series that focuses on conserving energy, presenving our natural habitat and saving the rhino.
[ Soutn o o One Men And s 020 ¢z 4 M Adaptat feees 72 ue 15 a0 s
outh Afra agszine sptation 2 s
THEVIEW Fims. Primetime b4 b4
Summary: "Rise” is a daily talk-show adapted from the American format "The View™. In this show, 2 panel women of different age brackets talk aboutvarious issues affecting women.
] South A6 MIGASI SU KAS) What B sasc 1 Tk sh OriginalFormat 2*%° 61 27 64 22 s
ST N Primetine - - A4 b

Summary: "Mi Kasi Su Kasi"is a reality series that features a celebrity guest from the wide South African entertainment scene. The celebrity guesttnen osts the shows presenter and takes him around the neig
hbourhood in which they were raised, while sharing some memorable moments and candid stories from their childhood.

] Belgiom Souith

LE BANQUET

Snark Production  LaUne Realty
LE BANQUET

OrgnalFormat  Primetime 55 148 0 e @

Summary: "Le banquet'is a reality program where two teams of cooks face each other. Each team s led by a well established and reknown chef. The six other members of the teams are amateurs.
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Advanced Search

ARQUEIRO CAMBIAME PREMIUM CUBAN CHROME GREECE, THE ISLANDS
Brazil Spain nited States Cable Belgium North

e

aming ul 2015 134

service to Indla by

‘ E&%‘E_I‘IODEE§¥E§%HOD'|‘E$E%$$§(:@?\mﬁg 5 RIGHT ON THE MONEY: LIVE ROOKIES STATE OF AFFAIR
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Advanced Search

HBO launches two new shows on Facebook

By Admin - Onin

[i50] racenoas
HBO posted the first episodes of its two newest comedy series on Facebook on Thursday, turning the social netwerking site into a new platform for TV viewing.
Hm ‘Ballers” and "The Brink” will be available on Facebook “for a limited time" for free, the pay television giant said in a statement.
The episodes can also be seen on HBO NOW and HBO GO, two streaming services that give the channel's fans an alternative to subscription cable options.
Johnson as a retired American football superstar reinventing his life in Florida.

>( J— (‘ \ B' | Z Z I Jw “Ballers” stars Dwayne "The R
_j_ / b J J “The Brink" — starring Jack Black and Tim Robbins — s billed by HBO as an "epic dark comedy” with a plot that hinges on a geopolitic:

Source: The Jakarta Post

tant

crisis in Pakistan.(ika)

+ Tandem Uapan) My Ascount  Logout

NoT Backtotop
o a SEARCH LATESTPROGRAMS VIP PREVIEW BUZzZ PU T

IN THE AIR
Q

Advanced Search Netflix to enter India

By Admin - Oniine 2

tent

Metiix is reportedly bringing its streaming TV service to India by 2016, according to The Times of India
he company has 62 million subscribers worldwide and has a huge 0ppoTtuNity o capitalize on in India

N [ r P l | H With 4G services frem major carriers like Airtel and Reliance Jio rolling out across the country, the playing field for on-demand video services is growing

¢ BUZZ

Source: TNW News
. Eggw%b R % @HE§¥FF>( ;,r 7:1 _X% J-émes Murdoch Named 21st Century Fox CEQ

By Admin - Industry Information

NOTA mEicEY o7y e cona o rioh

21ST The Board of 21st Century Fox (NASDAQ: FOXA, FOX) today announced a series of senior management changes, which will take effect
. —_— X(— (190“73“11 Lj_ ~ nt L \5% ' CESNTURY July 1, 2015. Rupert Murdoch, the Company's founder and Chairman and CEO, together with Lachlan Murdoch, currently Co-Chairman, will
—1 (S8 M b (qORN h¥ Fox become Executive Co-Chairmen. Chase Carey, the Company’s Deputy Chairman, President and COOQ since 2009, will become the Executive
- e " PR Vice Chairman and serve in that role through June 30, 2016. James Murdoch, currently Go-Chief Operating Officer, will become Chief
(Facebook] [Twitter] [Japan] &onF+—7J— Ri&ZojEE Exacutve Offcer

Source: 21cf.com
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One Television Year in the World report
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Annual Overview of TV consumption
from Jan to Dec 2015
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KidsTV

KEY POINTS

= Astrategic overview of the
performance of kids TV
programs in Europe
A comprehensive
understanding of two core
targets: preschoolers & all
children
A comparison of the success
of new and well-established
brands

5 countries

France, UK, Spain, Germany,
Italy. 20+ territories
available upon request

Updated
REGULARL

January-June
& July-December
+12 monthly barometers

100+

channels

KIDS TV Report (EUR 7,800 #1005 M)

Weight of genres across
the 5 countrles studied
(Kids TV report 2014

- based on the top 20
ameng children target)

Other Live
17% Action
13%

5 Countries

Animation
0%

KIDSTV REPORT

Country per country
By Market:

= Key facts & market evolution

ﬁ Topprograms and new entries

Top children’s programs
Childrzn 4-14 Children 4-10

1. Le Ranch (TF1) 1. Paw Patrol (TF1)

2. Paw Patrol (TF1) 2. Le Ranch (TF1)

3. Lego City

+ TV consumption overview 3. Lego City (Gulld

= Channels’ audiences

= Average top 20 children's programs

By Channel: @

TF1
= Timeslot viewing
TIMESLOT VIEWING WITH CHILDREN'S BLOCKS (Crworen 4-14)
» Most scheduled shows for generalist channels

Nambar of viswars (030 SatSun - - -Wed

Mo 7 (Wed included)

M
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RobIn des Bols
Mallced
Sherwood

Dlderchildren (11-14)
65%

= Top 3 best performing programs : s
w0 ==
Monthly barometers with tops and . = |
programs’ focus \ C!l
= Franced
10 Di D
R Girls Ca@ml Boys
0300 0300 0700 0900 00 1300 1300 1700 1900 2100 2300 2500 Network
AND MUCH MORE N
Children's Blocks: Pefformances  Rat%  Rat000  Shisk ! n
= Get several analysls levels: by Mon-Fri6:00-8:30/ until 11:00 during holidays Child. 4-14 10% 81 19.7%
dhannels, programs, targets and S child. 410 1% 71 2ex
RS Total Volume:557 hours leders 05 e T

Understand & deal with country’s

spedifics MOST SCHEDULED SHOWS

-
FRANKLIN

>
Les
PALPATROL HINUSTICIERS

Livraison: septempre ZU1lb

Fra Junier

eon

“Younger children (4-10]) urier
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Yeary Key Sports Fact (Sep — Aug / EUR 3,990 #5525 M)

YearlySPORT

KEY FACTS '

Sportaudiencesharesof the I
main generalist channels
Volume of sport
“ L 0n 26 of totzl viewing) programming

Mapping of maln sport events on TV (Norway) (3% of total programming)

- v 22% [

NETWORK ABCZ | 08

al * " v 13% [ NETWORK GEM |35
. A aew 000 NETW ORK TTW O
KEY Pol NTS 0.5% I NETW ORKSES TWO
+ Geta complete overview of M;m,‘ ¥ 1L7% . NETW DR K ABC1
#50CHI 2014  TIFPELIGAEN a oo« N T DS TE
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20714 FIFA WORLD CUP @ FIS SKI JUMPING WORLD CUP
#TOUR DE SKI IHF WOMEN'S WORLD CHAMP.

YearlySPORT

Best performing channels’ insights

+ Yearly market shares and impact of
sports on generalist channels

NETW ORK PRIME/
v s I— RSN |
Know in which country orin 2.8% - NETW ORK SES ONE -
which sport to invest
et allthe information L]
about Sport on TV and its _
pregramming

v o I rewoskmne
w 18% [

NETWORK TMATE

Bl A STRALIA

Offer and consumption of sports

programs on generalist and .
thematic channels craanal Pragrem e & AT RuRET LR LT
sz
+ Compare sports’ attractiveness on -#: m ® S AUTTRALAN FOTRALL LeRauE
Television N T e e me s aie = ® ONEDAY INTERNATOKAL 344
Tar MEDCOCSEG DML GADUP STAGE- ALSTRALA ¥I CHLE wme  7a sm m= i
- #56 B LesGuE
Top 10 sports programs of the 3
- - o 2 3 B % 214 AUSTRALIAN OPEN
year on generalist and thematic F
channels R g ALSTRALUAN FOOTEALL LEAGE cmer s am @ TEasRER. I raTcR
3 GRAMD - HANTHORN -
+ Audience ratings of the season best T S e - = @ su 40 Frrmmmena e
. . performing programs “TOURDE FRANCE 2
45+ territories L - . .
. ) o enchmark of the performing L T, 32 a3 dar sy Marketshare

Europe - North & South America - Asia - Pacific - sports competition . a— HmpO=an 2 cor ens sm s
Middle East - Africa
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WORLDWIDE

Scripted Series Report

Sub-genres distribution in the tops 10

KEY POINTS

= A strategic overview
of scripted series’ TV
performances around the

Top 10 programs in 2013 by genre (excluding sport)

B Weeossiswonn [cmrimmn {hased on the nuamber of ccumences i ) 70° eriores

world
A comparison of the
success of new and 75%  67% m Ed B =3

Crime Drama Period
Drama

well-established brands

ScriptedSERIES

Cross country analysis
By market:

+ Offer and consumption by subgenre
+ Best performing series
+ Focus on new summer series

By channel:

+ Best performing serie

= Age and gender profile

+ Market share and volume of the genre

= Ratings evolution of successful new
program

3 additional updates per year
including best performing series

of the main scripted

series broadcasters
had their market share
boosted by the genre

Comedy Sitcom Telenovela Socap Action
Opera

1 5 territories

Canada (English-speaking &
Quebec), Denmark, France,
Germany, Israel, Italy, The
Netherlands, South Korea, Spain,
Sweden, Turkey, United Kingdom,
United States, Venezuela

35,000 hours

AND MUCH MORE

» Get several analysis levels: by

channels, programs and genres

Understand & deal with country’s
specifics

Période détude: 01/09/2014 - 31/08/2015

Livraison: Oct-Nov 2015

=3 . I
ﬂ swopers R B23
@ [ 2| o =
& = = m — ]
-1 — sitcoms ol m
2 3 e ) ER
ENTERTAINMENT  FICTION FACTUAL Cartoons m w

Market shares all genres - Ind. 4+

Best performing series

2.4% e Individuals 4+
Slot  Count Rat% Rat 000 Shr¥
1 Wallander (UK/SWE) P 3 18 1048 41
2 TopoftheLake (AUS/UK/USA) P 4 15 877 33
Shisé Shrg 3 DCI Banks (UK) P 4 15 875 33
Prime Time Rest of the day P: Prime Time ; R: Rest of the day

Mew Flagship Show: TOP OF THE LAKE (AUS/UK/USA)

Genre Crime / Thriller
Local title Top of the Lake
Launch date 0741172013

Producer See Saw Films / The Sundance Channel

Distributer BEC Worldwide

Twelve years old and five months pregnant, Tui Mitcham zuddenly dizappears from her
remote mountsin town. Detective Robin Griffin retums home to investigete, but every step
closer to solving the caze uncarths a dangerous truth about her pazt.

6 telocasis™

. sh Housewies 15-43
4

Channel average (2012)

3

2

o711 14411
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Eurodata TV

WORLDWIDE

Entertainment

Entertainment Report

Distribution of entertainment format by offer (in duration)
and viewing (in ratings) in all stidied territories Number of enter

prog In the 2014 top 10 all genres
Data from One TV Year in the World

68% [l % Offers [l %Viewing

KEY POINTS

« Astrategic overview of
the performance of TV
entertainment shows
around the world

21%
11%

A comparison of the success N
of new and well-established - 2
1
RERE Original formats  Adaptations Finished formats
ALY SPAIN KOREA
Entertainment 11 territories
Lysi Offer and Viewing of entertainment on main channels

Cross country analysis Denmark, France, Germany, Israel, (Prime Time)

By market: Italy, Netherlands, South Korea,

« Offer and consumption by subgenre Spain, Sweden, United Kingdom, Genres Formats

« Best performing shows United States % Hours % Hours — =

By channel: % Viewing % Viewing 8% b s |

+ Best performing shows

BMcCompetition MFactusl Entertainment | General Enterlainment. Original M Finiched Widaptation

« Age and gender profile

+ Market share and volume of the genre

« Ratings evolution of successful new MARRIED AT FIRST SIGHT

programs ORIGIN Sm FORMAT &2
. B Shd% emsDrime time shrdt
Also available: 3 updates per year 60 51.9 2014 adaptations

including best performing shows AND MUCH MORE 50

E 1=
L] L
Set1

Shess (3 epa) e ",'“
L& | s o | |
" Actess  ind. 1eds 13,47. -m

« Get several analysis 40
levels: by channels, 30
programs and genres
Understand & deal
with country specifics
in entertainment
programming

2015 adaptations

== =i &

& epaodes § epiiodes
04t 2071072018 npozs/aois

Mumber of occurrencesin the top 10 entertainment
rankings by country (access & prime time)

Yearly report, from january to december, published in april every year
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MULTIScreen P

Eurodata TV

WORLDWIDE

KEY POINTS

« Get a qualitative overview
of the Industry’s latest local
and International platforms

+ Benefit from a comparison
of content strategles across
screen and best practices

8+

territories
France, Germany,

the Netherlands, Italy,
Scandinavia, Spain, UK,
USA

Additional countries
avallable upon request

m Smartphone ( '

Catch-up

Original content Dowload-

§ Off-Line
Live Synch D Social Feeds

Tablet

Multiscreen Report

Additional TV-viewing timeshifted comsumption (7 days airing vs live)

oned

VOSDAL = T ik

’ﬁ‘- +5.2%

—r

Sowrce: TNE-Gallup Arsrapport TV 2014 {Nosway] / MME Madismatning Swedan]

MULTIScreen

Executive Summary
Cross-country analysis and broadcasters’ platforms
overview

Country per country Analysis

Mational TV Landscape: dally viewing time, equipment
coverage, soclal media use

Platform description channel by channel:
characteristics, availabilities, features, subscription
model

Local and international strategies of leading
OTT platforms

+ Traditional broadcasters (RTL, Sky...) versus pure players
(Metflix, Amazon...) operating In the countries covered by
the report

Case Studies per genre
« Entertainment, Fiction, Sports, Kids

AND MUCH MORE

Slze up and easily compare each market In terms of
viewing trends and habits

Keep In mind most recent second screen practices
and their impact on TV content

Adapt your content to fit all screen requirements

’R +4.5% +

SN Platform overview ST

MyTF1

O

C Timelne o

Key dates that have marked
the online sxpansion of the group studied

€ Broadcast information:

- Channel averages included only
for the three best performing
channels of the group

- Logos are in grey when channels

™ - are not available in the platform
o e - Two targsts  studied: Al
BB s Individuals snd Young Adults

These items represent
the main pletform’s featursz

. mévarmaiu conklusianemque, Ml a6 Eiud sssum

. Focus on special Initlatives -

Editorial choice of & special initistive
develop by the platform studied

0 SVOD Platform overview T

Canalplay

R VTl

Rt e

CANALPALAY

v @ @ “on @

" 600,000

oo =l

This part includes devices, group information
and subscription prices when available

Livraison: Mai 2015

This part puts farward the genres of cantent

and the main features of the platform studied

Période d'étude: 01/01/2014 - 31/12/2014
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Young ADULTS Egrodata T

Young Adults Report

22t &
KEY POINTS PROFILES BY GENRE AND AGE 232 S s

« Get a comprehensive 23.0 725
understanding of a trend-setter I o u n g ADU LTS 17.0 540
target = the young adults I;”'l"tg = 16% total TV 1072 816

’ ults (Sept2014—- Apr2015) -

« Identify the right consumption Understand key players' positioning P 73 184
trends to effectively match this Figure out what can impact Young Adults’ TV 6.7 —
complex target consismption PROFILE BY AGE (IN %) 5.2 445

Find out young adults’ new viewing habits 48 500

(time shifted, replay..)
Get inspired by the most Innovative strategles

24 234
23 140
T 20 78

ﬂ 1.9 361

TIMESLOT VIEWING ~@

Spot the best performing programs on that
specific demographic

TV content TimeShiftedViewing = Young

Adults

YoungAdults "
TV consumption . .

Nb of viewers (000)

Sports TVTrends TV Ratings . =
82 million viewers rormals Mon-Fri

enres Multiscreen Entertainment 000 f=—

g Fiction Factual #5ocialStrategies,,.. . .. . |

Fictlon - Entertainment Umw 10 markets —
Factual - Sports o0
400
AND MUCH MORE .

= Channel’s positioning and content offer P

Q = T
@ 0200 0800 0700 0900 1100 1300 100 17:00 1900 21:00 2300 01:00

« (Case studies (multiscreen, social TV...)

Livraison: Septembre 2015
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